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I haven’t even finished our leftover Halloween candy, yet I’m already seeing retail point-of-purchase displays
for this year’s holiday shopping season. Amazing as it may seem, we’re really just three weeks away from
Black Friday and the resulting maelstrom of holiday shopping ads and promotions.
The web is already bursting with “leaked” Black Friday ads, giving us a preview of the best deals to be found
on the Friday after Thanksgiving. Running shoes. Cell phones. Cameras. Christmas Sweaters. Once well-kept
secrets until Friday morning, the best deals are now pseudo-leaked in advance to give shoppers the added
advantage and ability to plan their midnight shopping runs.
Black Friday exists online, too…you don’t even need to get out of your pajamas to find access to be best deals
on electronics, jewelry or any other “gotta have” holiday gift. (And, we already know to hold out for free
shipping, or free in-store pick-up.) This year, more than half of all holiday shopping will be conducted online,
which should -- in theory -- reduce the lines at your local brick-and-mortar store.
Retailers enjoyed a huge holiday season in 2014, as the average consumer spent more than $800 on holiday
spending, representing the highest total in 12 years (according to the National Retail Federation). The industry
hopes the escalating spending trend will continue.
So what’s in store for 2015? It depends on who you ask.
After scouring several industry publications, I’ve decided we just don’t know yet. I’ve seen forecasts for a
sunny holiday shopping season, resulting in a sales increase of 4%-5% over last year. Similarly, other
forecasts predict a slower than normal rate of as low as 3%. The consumers will determine the outcome, and
we won’t know until the after-Christmas sales have ended.
In truth, the results may be determined by just how dramatically retailers cut costs as the season progresses.
Many big-box retailers are reportedly committed to avoiding the domino-theory-like price slashing that
reduces overall spending (while saving consumers money). If the season begins with a slow start, however,
that resilience may fade. It’s likely as least some retailers will return to the fire-sale pricing to salvage the
season.
Let the shopping begin!
Visit the Our Thoughts On blog for more articles pertaining to the retail industryand visit the Schneider
Downs Retail Services page to learn about services that we offer companies in the industry.
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You’ve heard our thoughts… We’d like to hear yours
The Schneider Downs Our Thoughts On blog exists to create a dialogue on issues that are important to organizations and
individuals. While we enjoy sharing our ideas and insights, we’re especially interested in what you may have to say. If you
have a question or a comment about this article – or any article from the Our Thoughts On blog – we hope you’ll share it
with us. After all, a dialogue is an exchange of ideas, and we’d like to hear from you. Email us at
contactSD@schneiderdowns.com.
Material discussed is meant for informational purposes only, and it is not to be construed as investment, tax, or legal advice.
Please note that individual situations can vary. Therefore, this information should be relied upon when coordinated with
individual professional advice.
© 2019 Schneider Downs. All rights-reserved. All content on this site is property of Schneider Downs unless otherwise noted
and should not be used without written permission.
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Register to receive our weekly newsletter with our most recent columns
and insights.
SUBSCRIBE FOR UPDATES

MOST RECENT

The Stages of Wealth
401(K) PLANS, WEALTH MANAGEMENT
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Although everyone’s situation is different, most people will go through various stages of wealth
development throughout their lifetime. Over the ...
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Tax Treatment of Deferred Revenue in a Taxable Stock Acquisition
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The general rule under Internal Revenue Code §451 is that an item of income shall be included in gross
income for the taxable year or receipt unless ...
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Have a question? Ask us!
We’d love to hear from you. Drop us a note, and we’ll respond to you as quickly as
possible.

ASK US

CONTACT US

PITTSBURGH
One PPG Place, Suite 1700
Pittsburgh, PA 15222
contactsd@schneiderdowns.com
p:412.261.3644 f:412.261.4876

COLUMBUS
65 East State Street, Suite 2000
Columbus, OH 43215
contactsd@schneiderdowns.com
p:614.621.4060 f:614.621.4062

WASHINGTON, D.C.
1660 International Drive, Suite 600
McLean, VA 22102
contactsd@schneiderdowns.com
p:571.380.9003
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Schneider Downs is a Top 60 independent Certified Public Accounting (CPA) firm providing accounting, tax,
audit and business advisory services to public and private companies, not-for-profit organizations and global
companies. We also offer Internal Audit; Technology Consulting; Software Solutions; Personal Financial
Services; Retirement Plan Solutions and Corporate Finance Services. Schneider Downs is the 13th largest
accounting firm in the Mid-Atlantic region and serves individuals and companies in Pennsylvania (PA), Ohio
(OH), West Virginia (WV), New York (NY), Maryland (MD), and additional states in the United States with offices
in Pittsburgh, PA and Columbus, OH.
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